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A Transition from 
Print to Online
Agra - a traditional print based

business...

...now under transition to an 

integrated service with a strong emphasis on 

delivering online business intelligence

This will allow growth of enterprise 

solutions while retaining the ability 

to reach the single subscribers



Focus on profitable market 
niches
Constantly strengthen Agra’s position 

as one of the leading publishers of 

business intelligence to the global 

agri-food industry and drive 

sustainable profit growth:

•provide proprietary, high quality content

• add value through context and expert analysis

• focus on deep, profitable niche sectors

• drive high margin, renewable revenue

• leverage technology for digital publishing

• grow enterprise licence revenue



Who buys our services and why

Client companies from following 
sectors

Agrochemical 

Biotechnology

Animal health

Food processors and manufacturers

Commodity trading 

Biofuels

Retail

FMCG

Government bodies

Banks

Clients buy to obtain:

Market intelligence

Competitor intelligence

Product intelligence

Commodity prices and trade data

Regulatory affairs information



Potential for growth across agri-food industry
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Market Leading Products across the industry

Agrow

Agrochem

Animal 
Pharm

Animal Health

Agra Europe

Agricult.

policy

Public Ledger

Agricult.

commodity

Foodnews

Processing & 
manufact.

Verdict 
(Datamonitor)  

Retail sector



Blue Chip Clients

http://www2.syngenta.com/en
http://www.bayer.co.uk/scripts/pages/en/Homepage.html
http://www.monsanto.com/
http://www.dowagro.com/
http://www.cargill.com/
http://www.danone.com/?lang=en


Agra has moved away from its print legacy



Agrow leading the online transition

http://www.agrow.com/multimedia/archive/00145/Agrow_613_145695a.pdf
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From print to integrated service







Impacts of online transition

• Faster delivery of information to clients customised alerts

• Meets need of increasingly sophisticated online readers…

• …but able to provide print-ready content

• Ability to track usage, understand needs

• Scaleable to new product development 

• Scaleable to enterprises

• Contextual linking across content

• Ability to mine into deep verticals



INTELLIGENCE CENTRE

AGRA INTEGRATED DATABASE

NEWS

DATA

ANALYSIS

CLIENT SUPPORT

Well positioned for sustained growth



Trends in the global agrifood market 

• Increased urbanisation and income in Asia, Latin America

• Increased regulatory pressures due to health and food safety 
concerns

• More fish, meat, dairy, fruit & veg in diets

• Greater demand for ready meals, frozen and convenience foods

• Supermarket chains & food processors setting standards for food



Opportunities for Agra

• develop local content and commercial presence in Asia, Latin America

• Build out coverage of key commodities and processed food sectors

• Develop dairy coverage

• Expand Agrow’s biotech intelligence service

• Nutritional health 


