@ informa

~N

October 2026

Informa Group

Growth, Focus and
International Expansion



Disclaimer

This document is not for release, publication or distribution (in whole or in part), directly or indirectly and does not congitute an offer of securities for sale, in, into or from the United States (including its territories and possessions, any state of the United States and the District
of Columbia), Australia, Canada, the Republic of South Africa, Japan, Jersey or any jurisdiction where to do so would constitite a violation of the relevant laws of such jurisdiction. Any securities referred to herein have not been and will not be registered under the US Securities
Act of 1933, as amended (the "Securities Act"), and may not be offered or sold in the United States absent registration underthe Securities Act or an available exemption from, or transaction not subject to, the registration requirements of the Securities Act and in accordance
with any applicable securities laws of any state or other jurisdiction of the United States. There will be no public offer ofthe securities of Informa plc (the “Company”) in the United States. In the United States this document can only be distributed to persons reasonably believed
to be "qualified institutional buyers" as defined in Rule 144A under the Securities Act.

This document is being provided to you solely for your information. This document and the related presentation do not constitite or form part of, and should not be construed as, any offer, invitation or recommendation to purchase, sell or subscribe for any securities in any
jurisdiction and neither the issue of the information nor anything contained herein shall form the basis of or be relied uponin connection with, or act as an inducement to enter into, any investment activity. This document does not purport to contain all of the information that
may be required to evaluate any investment in the Company or any of its securities and should not be relied upon to form thebasis of, or be relied on in connection with, any contract or commitment or investment decision whatsoever. Reliance on the information contained in
this presentation for the purposes of engaging in any investment activity may expose the investor to a significant risk of Ising all of the property or assets invested. This document is intended to present background information on the Company, its business and the industry in
which it operates and is not intended to provide complete disclosure upon which an investment decision could be made. The meit and suitability of an investment in the Company should be independently evaluated and any person considering such an investment in the
Company is advised to obtain independent advice as to the legal, tax, accounting, financial, credit and other related adviceprior to making an investment.

The information and opinions contained in this document is provided as at the date of the document and is subject to change vithout notice. The information set out herein is subject to updating, completion, revision, verification and amendment, and such information may
change materially. This document has not been independently verified, some of the information is subject to change, and no representation or warranty, express or implied, is made or given by or on behalf of the Company or any of its parent or subsidiary undertakings, or the
subsidiary undertakings of any such parent undertakings, or any of such person's respective directors, officers, employees, ®&ents, affiliates or advisers, as to, and no reliance should be placed on, the accuracy, completeness or fairness of the information or opinions contained
in this document and no responsibility or liability is assumed by any such persons for any such information or opinions or f@ any errors or omissions. All information presented or contained in this document is provided as at the date of this document and is subject to
verification, correction, completion and change without notice. In providing this document, none of the Company or any of is parent or subsidiary undertakings, or the subsidiary undertakings of any such parent undertakings, or any of such person's respective directors,
officers, employees, agents, affiliates or advisers, undertakes any obligation to amend, correct or update this document or © provide the recipient with access to any additional information that may arise in connection with it.

Certain information contained herein constitutes “forwardlooking statements’, which can be identified by the use of terms such as “may’, “will", “should”, “expect”, “anticipate”, “project’, “estimate”, “intend”, “continue”, “target” or “believe” (or the negatives thereof) or other
variations thereon or comparable terminology. Due to various risks and uncertainties, including those which relate to actualevents or results or actual performance of the Company may differ materially from those reflected or contemplated in such forwaid-looking statements.
As a result, you should not rely on such forward-looking statements in making your investment decision. No representation or warranty (express or implied) is made as to the achievement or reasonableness of, and no reliance should be placed on such forward-looking
statements, which speak only as of the date of this presentation. Past performance should not be taken as an indication or glarantee of future results, and no representation or warranty, express or implied, is made regarding future performance. The Company expressly
disclaims any obligation or undertaking to release any updates or revisions to these forwardlooking statements to reflect any change in the Company's expectations with regard thereto or any change in events, conditions or circumstances on which any statement is based after
the date of this presentation or to update or to keep current any other information contained in this presentation.

Certain information contained herein is based on management estimates and the Company’s own internal research. Management estmates have been made in good faith and represent the current beliefs of applicable members of the Company's management. While those
management members believe that such estimates and research are reasonable and reliable, they, and their underlying methodolgy and assumptions, have not been verified by any independent source for accuracy or completeness and are subject to change with out notice,

and, by their nature, estimates may not be correct or complete. Accordingly, no representation or warranty (express or impliel) is given that such estimates are correct or complete.

By reading or accepting a copy of this document, you agree to be bound by the foregoing limitations.
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Growth, Focus and International Expansion
Creating a focused, high growth, high impact B2B business

GROWTH FOCUS EXPANSION

Continuing Strong Performance Separation of Taylor & Francis Acquisition of Clarion

+ Continuing strong growth in 2026, on track for * Intention to separate Academic business from « Addition of Clarion portfolio of 100+ B2B

6%+ underlying revenue growth and double- Informa Brands
digit underlying EPS growth'’ , , , )
» Review all options to best support the future + Immediate scale entry into new growth
+ Strength in Americas, Europe and Asia development of the Taylor & Francis business categories including Electronics,
. . and the wider Informa Group Defence/Security and Gaming
* Return of events in IMEA, with 20 Brands and
$200m+ of revenue since H1 Results + Outcome of review reported alongside FY + Adds further depth in Technology and Energy
. ‘ Results in March 2027 _ ‘ ,
+ Post-Clarion, B2B Live Events to become a 7%+ » EPS accretive and growth enhancing, with
growth operator in 2027 and beyond £75m+ of synergies from operating

efficiencies and revenue acceleration

(’ informa Company Update - October 2026 ; Underlying adjusted fully diluted EPS base for 2025 of 49p (Constant currency,
. ™ adjusted for biennial phasing and non-recurring data contracts)



The Informa Group in 2028
A focused, high growth, high impact B2B business

a A focused, market leading B2B Group of scale and quality B2B Revenue by Geography!

B2B Live Events revenue of £4.2bn+, growing at 7%+ annually

Americas

1000+ B2B Brands serving 40+ growth market categories in 30+ countries 4%
Asia (incl.
o Australia)
Over 9m attendees and 220k+ exhibitors annually 17%

IMEA 19%
Balance sheet strength with leverage sub-2.5x by year-end 2027

(’ informa Company Update - October 2026 <\ 1Fig1.1res represent expect.ed 2027 B2B revenue split (live events + digital services)
= and include 100% of Clarion non-consolidated JVs



2026

Continuing
strong
performance

(©)j informa Company Update - October 2026

Continuing strong performance in 2026
Further growth since H1 results, with strength in Americas, Europe and Asia

Strength in market categories
Recent strong performances in Cyber Security (Black Hat), Pharma (CPHI/
Worldwide), Jewellery (Jewellery & Gem World)

Return of Live B2B Eventsin Middle East

More than 20 brands, representing $200m+ of revenue, run in IMEA since
H1 Results, including in Middle East in Power (Middle East Energy in Dubai),
Tech (Leap in Riyadh), Cyber Security (G/SEC in Dubai) and Investment (LiveX
in Abu Dhabi)

Strong visibility into Q4
$1bn+ booked and committed in Q4 2026

Full year guidance reaffirmed

Group underlying revenue growth of 6%+, with Live B2B Events 7%+ and
Academic Markets 4%'; double digit underlying adjusted diluted EPS growth?

1Excluding non-recurring data contracts
2Underlying adjusted fully diluted EPS base for 2025 of 49p (Constant currency, 5
adjusted for biennial phasing and non-recurring data contracts)



IJO/GUSI Scparation of Taylor & Francis

Review to determine the best way to support the next phase of development and growth

4%+ 2,700+ 185k+

+
$ 1 b n — Underlying Peer-reviewed Specialist
Revenue revenue growth journals reference titles

20+ years of growth with Informa Strong forward growth plan Benefits of separation

Revenues grown 4x since becoming part of Informa = Experienced leadership team with clear forward strategy = Greater flexibility and focus to support future ambitions
for growth, academic discovery and societal impact

= Annual published articles grown nearly 5x to 170,000+ = Aportfolio of unique, trusted academic brands
= Deepen support for researchers, institutions, funders,
= Underlying growth increased from <2% to 4%+ = Aleading Open Research platform educators and professional communities
= Recurring subscription revenues and mid-30's adjusted = Deep editorial networks and long-standing society and = Enables Informa Group to put full focus on its market
operating margins institutional relationships leading B2B business
= Supporting researchers and institutions across the = Ambition to become a Global Knowledge Marketplace

academic ecosystem

The outcomes of the review to be provided alongside Informa’s 2026 Full Year Results in March 2027

@ informa  Company Update - October 2026



@EXPANSION Addition of Clarion

A unique portfolio of B2B Brands offering significant scale and best-in-class quality

0 Scale entry into new Growth Categories

Clarion provides immediate scale entry into highly attractive growth categories - Electronics, Defence / Security and Gaming, and further strengthening
Informa’s positions in Technology and Energy

9 Further Depth in Growth Geographies

\@ Informa Complementary geographic exposure, with Clarion adding further depth in North America and Asia, and significantly strengthening position in
Europe. Modest presence in IMEA creates significant opportunities for syndicating and geo-adapting brands through Informa'’s platform

I e Compounding Growth through One Informa

Combination to unlock significant cost and revenue synergies from operating efficiencies, international syndication and the a pplication of
Informa’s broader growth platform

9 Strong Financial Returns
Enterprise value of £2.24bn implies acquisition multiple of c.9x 2027 EV/EBITDA post run rate cost synergies and c.8x post run rate cost and

CLARION revenue synergies; Projected to deliver double-digit post-tax return on invested capital within three years

EVENTS

e Financing & De-leveraging

Balanced funding mix ensures leverage remains sub-3x by year-end 2026 and sub-2.5x by year-end 2027, maintaining balance sheet flexibility

. .

\O} informa  Company Update - October 2026



€ Scale Entry into Growth Categories
Eight Brands to enter Informa'’s Top 50 Brands

Clarion Brands
into Top 50

global~sources

INSURETECH
CONNECT

DISTRIBUTECH
—INTERNATIONAL—

FIDSC

INTERNATIONAL

+ IFA

Top 50 B2B Brands: $2bn+ Revenues...from $16m to $140m, with 10+ brands over $50m

\D

Anti-Aging World Cong.
Aesthetic Medicine

-\ BIO-Europe

Pharma & Life Sciences

Black Hat USA
CyberSecurity

Cannes Lions
Marketing & Creativity

CBME
Baby & Maternity

) China Beauty Expo

*DSEl events in both UK and Germany
Global Sources events in both Autumn and Spring

[FAis a joint venture

Beauty

CIOE

Electronics

Cityscape Global

Real Estate

Cosmoprof Asia
Beauty

CPHI China

Pharma & Life Sciences

(@i informa  Company Update - October 2026
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CPHI Worldwide

Pharma & Life Sciences

Data Center World
Technology

Dubai Airshow
Aviation

Feira Agrishow
Agriculture

Fl Europe
Food & Nutrition

FLIBS
Luxury (Yachting)

Furniture China
Homeware

GDC
Lifestyle & Pop Culture

Gitex Global
<

O

Technology

Global Health Expo

Healthcare

A
_//

S

(@)
©
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Gulfood
Food & Nutrition

Gulfood Manufacturing | ¢

Food & Nutrition (Tech)

HIMSS
Healthcare (Tech)

Hong Kong Gem Fair
Jewellery

Hospitalar
Healthcare

Hotelex Shanghai
Hospitality

LEAP
Technology

LOUPE Europe

Manufacturing

MAGIC (February)

Fashion

MAGIC (August)

Fashion

Marintec China
Maritime

MD&M West

Manufacturing (Medical)

Miami Boat Show
Luxury (Yachting)

Middle East Energy
Energy & Power

Monaco Yacht Show
Luxury (Yachting)

Money20/20 Europe
FinTech

Money20/20 Mid. East
FinTech

Money20/20 USA
FinTech

MRO Americas

Aviation

MRO Europe

Aviation

~) Natural Products Expo

\
\

Food & Nutrition

") Palm Beach Boat Show

Luxury (Yachting)

Restaurant Assoc. Show
Food & Nutrition

SuperReturn Int.
Private Capital

®) SupplySide Global

e

Food & Nutrition

Vitafoods Europe
Food & Nutrition

WHX Dubai
Healthcare

WHX Labs Dubai
Healthcare (Tech)

World of Concrete
Construction & Infrastructure

Int. Roofing Expo

Construction & Infrastructure

Addition of Clarion:
100+

B2B Live Event Brands

8+8

Marquee & Power Brands'

8

Brands into Top 50

31

Brands over $5m revenue

Combined Portfolio:
c.1,000

B2B Live Event Brands

100+

Marquee & Power Brands'

$20m+

To enter Top 50 Brands

c.50%

Top 50 as % of B2B Rev

20+

Category franchises of $50m+

1Marquee Brands = Revenue $30m+ / Power Brands = Revenues $10m - $30m



€ Scale Entry into Growth Categories

Immediate scale in Electronics, Defence/Security and Gaming, and further depth in Tech and Energy

l, \I
1 1
i Immediate scale entry into high i
! growth strategic categories ! ! ° e
1 1
I [ Ener
i e . i Technology 2/
: Def = ity Gaming :
i efence/Securi
i Electronics : $620 42 $295| N2
| = $80m+ | m
1 1
I 1 $1 40 + | DISTRIBUTECHK
i 1 65| I |+ ' QVEGAS T INTERNATIONAL ™
1
- @ i North /_lm_erica:s Ia_rges.t energy
! IFA [ Leading international transmission/distribution brand
i World's largest consumer Leading international defence Leading intel;'nati;mal gaming i insurance tech brand
) electronics event brand ran : AT !
1 -
i global”sources iGB i AR &INFOCAST
1
\\ /’
Creating a market-leading portfolio of 1,000+ B2B Live Event Brands...
. . . , - FDSC B
{ )) Black Hat C)) Cosmoprof | L)) Gulfood C )} Money 20/20 QQ’IT’EAS |GB O I ] g”%&]\:)hfl %2 Solar < Wind

C)) cannes Lions (()) Gitex C)j Leap C)j SuperReturn
C)y Global Health Natural @ m IFA . CONNECT F‘:?r’“ture Enlit
J CBME how
J Expo J Products Expod ol Europe

(’ informa Company Update - October 2026 Includes 100% of Clarion non-consolidated JVs

2Figures are expected combined revenue by category for 2027



@ Further Depth by Growth Geographies

Highly complementary portfolio mix

Strong Geographic Fit

@ informa

» Clarion adds 100+ B2B Brands

(Enlarged Group) across 20+ countries
B2B Live Events B2B Live Events
Revenue by Geography?! Revenue by Category?! > Further depth in North
Entrance into new categories Of which: Amerlca and ASIa
:’_________D;ff_an_s_e;n_d """" Maritime 2%
| Electronics?_ Security Ml U » Significantly strengthens
I 3% 3% Aesthetic Medicine 1% e .
e N W Agriculture 1% pOSItIOﬂ N Europe
) Public Safety 1%
Furniture and Technology Other* 3% X .
Fomeuare » Modest Clarion presence in
0

IMEA creates significant
syndication/geo-adapt
opportunities

Beauty

Americas 3%
38%
Life Sciences

17—

Yachting / Boats
Asia (incl. 3%
Australia)

» Leading positions in Growth

18% Aviation and Aerospace Geographies
3%
Engineering . .
e > Further strength in Strategic
o Pharmaceutical i
Lifestyle and Pop3 Ingredients Cities
Culture Energy 6%
0
4% . Food Services 5%
Infrastructure Marketing sie anod Jewellery\_ g Hospitality
4% 4% 4% 4%
1Figures represent expected 2027 B2B Live Events revenue split
s i n 3 2Electronics includes revenue from Clarion non-consolidated JV
@ Informa Company Update - October 2026 . B O *Video Gamesnowincludedin ‘Lifestyle & Pop Culture’ with ‘Gaming’ representing the incoming Clarion gaming business 10

4Selected subcategories shown; “Other” includes all remaining categories which represent <1% of revenue



€ Compounding Growth through One Informa

Significant cost and revenue synergies available through combination
LD

P
+1 (550 £25m+!
Z, run e by 202 &

Operating Synergies Revenue Synergies

* Geo-adaptation
Take established Clarion brands into new growth geographies

* Operating model efficiencies
Simplification and scale benefits across the combined B2B Live Events

platform * International syndication
* Procurement & event delivery Extend leading franchises across Informa’s global network

Greater purchasing scale across venues, suppliers, contractors and event * Cross-marketing

delivery Broaden customer access across complementary brands and categories
* Shared services * Lead generation & digital services

Efficiencies across common technology, systems and business support Apply Informa's first-party data and amplification capabilities

functions * Non-endemic sponsorship
 Removal of duplicated costs Extend sponsorship beyond traditional industry participants

Removal of overlapping infrastructure and support * Hotels & Cities partnerships

Leverage greater audience and event scale with destination partners

1
1
i Strong track record Effective Asce‘ntial iptegration ;g)lligY Ong Informg i
i 13+ years building and buying a leading = Cost synergies delivered to pl.an sl . rPTLatrfISrtrir;] fo;irgci?graphéc:xpiSSI?T;’l, lci:;ilst%mr:er crr\c;iss- :
M B2B Live Events Group . Moneyzp/zo an_d LIONS syndicated LIONS} arketing, first-party data and amplification services :
] internationally, inc largest launch ever '
1

125%= of total synergies expected to be delivered in the first full year of

(} informa  Company Update - October 2026 ; ownership, with the full run rate achieved by the third year of full ownership
in 2029



@ Strong Financial Returns
Earnings enhancing and attractive return on invested capital

Attractive Valuation

Strong Financial Profile

£2.24bn

Enterprise Value

c.11xt

2027 Adjusted EBITDA

c.9x!

2027 Adjusted EBITDA
(including run rate cost synergies)

c.8Xx

2027 Adjusted EBITDA
(including run rate cost and
revenue synergies)

(p informa  Company Update - October 2026

Expected 2027 Revenue

30%-+2

2027 Adjusted operating profit
margin

10%=

2027 annual Live Events underlying
revenue growth (before biennial
revenues)

£100m=

Expected biennial revenues in
2027; group margin uplift of
500bps+ from biennials

Mid-single digit
adjusted diluted EPS
enhancement in 20273

Double-digit ROIC4
Within 3 years (2029),
ahead of WACC

1Calendar year-end figures. Note Clarion has significant biennial revenues in odd years

N 2Excludes share of JV income

3Effective tax rate for combined Group expected to be 20%%; 4Including related fees




@ Financing & De-leveraging

Balanced mix of funding maintains balance sheet flexibility

Committed debt financing

£2.24bn

Enterprise Value c.£940m Placing

¢.9% of Informa Equity

Acquisition expected to complete in Q4 2026, subject to customary regulatory
clearances

Pro-forma Informa leverage ratio sub-3x at year-end 2026 and sub-2.5x by year-
end 2027

Share buyback programme redirected to fund the transaction and preserve
balance sheet flexibility

Informa'’s largest institutional shareholder has expressed its strong and

unequivocal support for the Placing

(p informa  Company Update - October 2026

Pro-forma Informa Leverage Ratio

CY 2026



Accelerating Growth in 2027 and Beyond...
13+ years of building B2B leadership, with Clarion as the next step

Combined to deliver

7%+ annual growth rough greate"
B2B Events Platform ging O G nfor™?
Compo\»\“h.‘c reach an a Addition of Clarion

Fur::\;'e geograP

' G Amplification Services Growth rate ahead of B2B Events market
World class brands in attractive
e Attendee Value First Party Data growth categories
e Capacity / Supply Ticketing 25 servlce's Deeper positions in Technology
. Matchmaking and Energy
Hosted buying .
9 Geo Expansion 20-30% new venue capacity in Curated content Content marketing Greater depthin North America, Asia
the next five years o Product directory and Europe
. . . Product specification o
9 VETS IO ATETICLY  Leading B2B Brands E>.<pan§|on in global Gateway e . Accreditation IMEA expansion opportunities
Brand extension Cities in fast growth markets Sponsorship
0 LGICIATEINYY  New customer segments  Brand expansion g-g- DkUkl’(aiJ, T(iyratdh' Lead generation
angkok, Jakarta
. INetwork. effelcts Brand syndication &
P‘r|ce nternational partners Global cities
Wl Partnership Growth
Mix
lrEien Price range of $450 to 6m+ total attendees in 20%+ of revenue for 100+ specialist B2B brands
Value $900 per sqm Informa Markets best-in-class Brands 8 Marquee Brands

8 Power brands

B2B ProductGtowth ——™@M@™Mm@™Mm X

One Informa
2025-2028

Growth Geographies Growth Markets g3 DGl Supply Cha.m Busmes§ fiayel B2B Specialisation Rising value of B2B F2F Al Time Dividend
strategy Refresh/Review Consolidates

Growth through Market-Leading Customer Experience, Data-led Marketing, Market-Leading Brands & Brand Value, The Al Time Dividend

Q; informa  Company Update - October 2026
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