Datamonitor, part of the Informa Group, has a new and exciting opportunity for a Research & Analysis Director to manage the research programmes of the Consumer division. This is a rare opportunity to take on a senior leadership position within a market-leading consumer insights business. You will oversee the delivery of all content streams, ensuring that they are of the highest possible quality, as well leading and developing a team of high calibre analysts.

Datamonitor is a premium business information brand that operates across a range of industry sectors, including Healthcare, Maritime, Law, Commodities, Energy, Financial Services and Retail. As a company, we have one main goal – to supply our clients with timely expert analysis on key business issues critical to their market. 

The Consumer team produces relevant, up-to-date insights on the international FMCG markets, spanning leading brands such as PackTrack, CPG and Product Launch Analytics. The successful candidate will lead a successful, expanding global team, and oversee the ongoing development of their research strategies and content portfolios for 2012 and beyond.  

Key responsibilities: 

1. Managing the content programmes of the Consumer Division, including the business intelligence products and services across Consumer Insights and Trends, Innovation and New Product Development, Market Sizing and Opportunity Identification.
1. Drive product and service strategy and implementation, with a focus on aligning our products and services closely to client needs and delivering high quality, niche and timely business intelligence.
1. Oversee the ongoing professional development of your team of analysts, in the UK and internationally, in order to enable them to create even more insightful analysis and must-have products.

Candidates must have:
1. A strong understanding of the production of high-quality, commercially attractive content, and how to communicate that vision clearly to the analysts and research teams.
1. Experience of managing a team of highly qualified experts in a business intelligence sphere
1. The demonstrable ability to be a thought leader in the FMCG space, and communicate effectively with internal and external stakeholders.
1. Strong client facing skills and the ability to understand client requirements and how to translate that back into a successful commercial strategy.
1. Experience of budget management.

If you would like to apply for this role, please submit your CV and a detailed covering letter explain your reasons for applying and how your profile fits the role to ibirecruitment@informa.com, quoting RA/CA.
