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A Strong Start to 2007

v All performing well
v' Double digit organic growth
v" Confident of second half outlook
v' Datamonitor strengthens electronic revenues
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Combining Resilience and Growth

Revenue by type

3%
e High value, proprietary
409 content

e Media neutral
e Variable cost base
e Minimal exposure to

advertising
21%
@® Events ® II
@ Copy sales Subscriptions
Advertising
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Expanding Globally

Revenue by geography e Middle East and Asia

| 16% growth
‘ e Small, entrepreneurial
teams

e Anticipating local
market needs

17%

28%

39% e Benefiting from scale
@® United Kingdom North America ¢ Fa St rO”-OUtS
® Continental Europe Rest of World - Best practice blueprints
« KPIs
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Financial Highlights

e Strong pro forma growth and continued profit
momentum

-across all income streams

-across all divisions
e Increased operating margin 21.8% (2006: 19.7%)
e Diluted adjusted EPS up 17% to 16.9p (2006 14.4p)

o gi\B/id)end increase +70% to 5.6p (2006: +22% to
.op

e Cash flow conversion 79% (2006:67%)
e Net debt £720.4m (2006: £742.3m)
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H1 2007 Revenue and OP by Division

Division 2007 2006 Increase Pro forma
£'m £'m % %
Revenue
Academic 151.2 138.9 9 7
Professional 189.7 182.8 4 10
Commercial 191.6 212.1 -10 14
532.5 533.8 - 10

Operating Profit

Academic 37.4 29.9 25 27
Professional 38.0 34.1 11 18
Commercial 40.6 41.0 -1 28

116.0 105.0 10 24
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H1 2007 P & L

H1P&L 2007 2006 Increase Pro forma
£'m £'m % %
Operating Profit 74.9 60.4 24
Amortisation 41 .1 41.8
Reorg costs 2.9
Adjusted OP 116.0 105.1 10 24
Margins 21.8 19.7
Interest (net) -20.4 -21.3 -4
Adjusted tax -23.9 -22.6 6
71.7 61.2 17
Shares (m) 425.1 423.3 0
Adjusted EPS (p) 16.8 14.5 16
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Cash Flow

H1 Cash Flow 2007 2006 Increase
£'m £'m %

Operating profit 74.9 60.4
Amortisation & Dep/n 47.8 48.1
Movements in working capital -28.4 -41.3
Operating cash flow 94.3 67.2 40
Interest (net invest income) -17.6 -17.4
Tax -11.0 -9.1
Capex -15.4 -10.0
Sale of assets 38.9 0.0
Acquistions -43.9 -29.8
Dividends -37.8 -25.3
Share issues 3.6 2.3

11.1 -22.1
Cash conversion 79% 67%

Net debt 720.3 742.3
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Identify communities of interest
Diversity of preference and

capacity
= 1 Multi-media delivery channels
The MUItlleer Extending strong brands
EffeCt High value content

ALY A

ber 1 Event for ALL Clinid

5th Annual

;Y Partners
{_iin Clinic

POST-LAUNCH/
CLINICAL TRIALS

Health economics:
Weighing up the evidence

Cﬂngress and EXthnll" |Kr|uwledae Centers [ >My Homep
1 - 15th November 2006, Br . OUR PRODUCTS [—
ar

; here: Home > Knowledge Centers » Ph.
acce relsonst) muragenent @ dmacal o

Pharmaceuticals and Healthcare



More than 200 High-Level Attendees at WiMAX Asia 2006 Event

50%
Operator
Discount

—— S e

Shaping the Future Growth in Broadband Wo
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Acceleration
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ik @ ~ Drug Protile Search - W/C 21 Jan

+

‘epth

+ Main Details
+ Company/Status Data
= Activity Data
+ Therapy Grouping
Brimary Therapy Code
Primary Therapy Description
Any Therapy Code
Any Therapy Description

Prirnary Pharmacology Code
Primary Pharmacology Descriptic
Any Pharmacology Code

Any Pharmacology Description
Pharmacology By Therapy
Therapy By Pharmacology
Indication Grouping

Find: |m. acu

Any [ndication Stats

Macular degeners

Magnetic resonance
Malaria

{Malzria prophylaxis
Malignant pleural effusion
Mania, bipolar

{Manic-deprassive disordar

Mannosidosis

Marble bone disease
Marburg virus

|Marburg virus prophylaxis
Maroteaus-Lamy syndrr

| Mastalgia

|Mastocytosis

| B A

Exprassion

ial Features
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e From print to technology-enabled
content

e From unit to enterprise sales

e Content value transformed by delivery
technology

e Entrenching content in clients’
workflows

Apple on target for slice of the mobile
Apple is setto make its much anticipat
: the mobile phone market in June, wit
the iPhone in the US, followed by 2
Read more 20,000 vessels
Ly1:]e position reports
0,000 messages

LG launches "Google phone” in taly

Korean electronics manufacturer LG launched ¥
first Symbian S60 device, the KS10, in Rtaly or
Monday. The device is the result of a global
collaboration with web giant..

Read more o Y Welcome to Lloydsmiu.com

uld like a free trial, please click he

Latest Credit Reports

Merchant Marine Management &

K Line Pte Lid



Academic & Scientific Seizing €

Academic & Scientific
e Pro forma revenue +7%

e Pro forma adj. OP +27%
e Margin up to 25%

e 100% academic journals
digitally delivered

e New electronic sales models
and archive deals

e Citeline increases global
market penetration

12%

48%

37%

3%
® Events @ Copy sales

Advertising Subscriptions
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Professional Double Digit Growth

1%

1%

58%

® Events ® I
® Copy sales Subscriptions
Advertising

informa

Pro forma revenue +10%
Pro forma adj. OP +18%
Margin up to 20%
PI performing well
e Pro forma revenue +10%
« Asian franchise success
FDA weakest element
« Revenue -3%

FILT pro forma revenue
+20%

« Subs and licence fees up
« Geo-cloned events success
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Mals Coaference 3nd - 5th July 2007
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DELEGA
REMEMBER

by Sally Hodge

be amet management indhstry tends to

be “cbsessed with growth for it own

mbe", said Edward Bonham-Carter,

chief executive of Jupiter Asset Maragement
yesterdm:

This didn't stap the majority of his fellow

panelliss oo the

merage. Flizabeth Corley; head of Alliarz
Global Irvestoes, said: “We are fartunate to be
in an inchstry with lots of drivers far growth.”

Like in Tuesdmys CED sessian, there was
agresment on the importanee of client foos
Jor aset managers. For Dominique Carrel-
Billiard, chisf esecurive of AXA Imesment
Managers, we are living through the era of the
mtum of the dient. Corley belised the
industry i well positioned For the funre, if it
remembers i chents. I you don't know your
client, beaven help you,” she cautioned. Mark
Ado e e e L

360 Degree Industry
Cheenviewr session fram predicting growth for
their coganisations in excess of the industry

otber supply chain, it is clear that there will be
» chisnge..in the dynaroi,  with. cliss
iickoir saeis. B e b etes
back to connectivity with the clisot,”
McCombe sid.
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For Investment Managers, Private Banks,

ly Offices & Leading Fund Buyers
INDUSTRY LEADERS INCLUDING
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12 Hot topics
\ihat are the challenges and

an informa business
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70+
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by Heather McKenzle

major  problem  for  the  fund
J L

participants do not urderstard what
retail irvestors want, said Chaclie Porter.
chisf esmeutive of Thames Fiver Capital
yesteriay

Having been treated earlier to the lessars
to be learned from dead CECs, delegates
heard from four live CEOs inchiding Porter.
Discumion focused  mainky  on  metail
imvestors.

Porter said mtail imvestoes are quite Smple
peophe when they ar making maney they
dan’t try to understand why, but when they
Jose money they are furicus.

Richard Wohanka, chisf executive of

id he falt ]

Fortis [ =i

conservative after they get burned — a time
when they should be more aggremive in
their irvestments”

Martin  Gilbert, chief executive of
Aberdeen Amet Marngement, sxid the lason
he had learned during the pasc five years was
not to sell complex products to the retail
market, “With CDOs and hedge funds.
peaple can loe money and when they do,
the press. politiciars and regulators all want
to gt imvobved, You risk darmage to yo
reputatian and it can become a dowrnvard
spiral.” Gilbert knows what he is talking
about, In 2003 Aberdsen sold dts retail
business to MewStar, the “best thing that
happened” to the firm, he said, allowing it to
focus on instituticnal business.

Wi " . F From ities for the fund management
ith focus turning from product to cliers, Clis & Boar business in the year ahesd?
MeCambe questicmed whether the goal of 2 5
unified Eurapean fund market i a valid aim; 15 Confirmed St va Frapmg
after all, what doss it matesr to a UK retail
clisrat what & heppening in Spain For Corley, tan-fsian Agenda - China, Winning Ple a
the regultces’ belief that transparncy is gaod & Singapors, Taiwan, Strueturs - |
while complexity is bad, fails to meet cliert i Leadars Re: 17 Regulation
neecks, “Products are becoming increasingly i
and increasicgl licaed for and - Have Your § mgm" mm;? ",,w“:!
the commumer.” said Corley: twark Key Distributors | lseues With market
The discumion meoved on ta the Audience Pi !
challenges facing the industry, and Bonham-
Carter highlighted the struggle to genemte
alpha. He sees alpha ion ax
the key to maintaining margirs. *How da by
you price alpha generation?” he  asked. F
e o L Nl T T s I neirerue nhner . o 2e—

produces had given a big diservics to recail
iovestors during the past fve year:.
“However. imvestons ame attracted 1o these
procuces after they have been burnt in
crakes. We need to work cut how to stop
retail irovestars buying things thar are the

‘hottest’ product only to become very

Gilbert ako expresed his concerns that
there was toa much debt at present in fund
marmgement. [ am alarmed by the groups
that are gearing up heavily with leveraged
Furds. It is the wrong time — now i the time
to be consratve in the producs you are
selling and to be careful”

Walti-tssel class Alloation Summit Day:

Succestully Building A Diversified




Commercial Strength

Commercial

8%

6%

2%

84%

@® Events @ Copy sales

Advertising Subscriptions

informa

Pro forma revenue +14%
« Regional events +12%
« Telecoms & Media +23%

e Maritime & Commodities
+11%

Pro forma adj. OP +28%
Margin up to 21%
Regional events benefiting
from global / local power:
e Dubai up 46%
e Spain up 35%

« Brazil, Poland, S. Africa
multiples of prior year
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e H1 2007: £53.3m revenue
* +62% growth
 +22% organic
e First sales through Informa db

- e Global '
Datamonitor ot o non
Su rg es Ah ead  Leveraging Indian research capability

e Electronic transformation

(incaome data
. share information

DATAMONITOR

& Newes andlyals
Tha thrll of furvan
‘mllmun

ms immediate succes

against UK frauds? /orld Ethanol
e e T e - : ‘Bioi‘llels Report

blished twice weekly

b 7th 2007 No 3231 Europe 2
Another chance for the ECJ to clarify
legality of supply resirictions

New EU guideline clarifies pacdiatric

1 ThlS ISSUB trial questions .
French strategy meeting was not 1
what it used to be

‘ WORLD ETHANOL PRODUCTION
i UNFAZED BY RECENT OIL

DDIFAC WICAVACCC




Datamonitor 2007 Content Revolution

Start 2005 End 2007
Reports & Briefs 650 1,500
Models 120 180
Premium Company Profiles 50 700
Standard Company Profiles 10,200 30,700
Country Profiles 60 215
Base Drivers Datasets 80 1,000
News 21,400 288,700
Financial Deals records - 138,000
Product records 96,000 168,300
Databooks 1,000 4,000
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Ensuring Resilience

Foundations

Renewal rates

Publishing

Subscriptions

PI

Client revenue

Events

1000+ major

demand

90% 90% annuals
Sector Academic - 40% 100+ verticals
non cyclical Government covered
Cost base No cost lock-in | Instructors on |Variable

direct; 25%
profit share

Value driver

Peer reviewed
new research

Issues based

Must attend +
certification

informa
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Driving Growth

PUBLISHING

Electronic
workflow added
value

Underlying pricing
power annual
increases

New product
development
2700 new books
100 new subs
Services
Extending sales
and marketing
reach

informa

Int’l expansion
Sales force
Asia
Product

Global client
base

Franchises
Buy-backs
Galvanisation

Behaviour change
Excellence
Proof of success

EVENTS

Geo-cloning

Focus on LSE’s
Higher margin
Pricing power

e-Marketing
Extending reach
Building
communities

Accessing PI key
accounts
Leveraging
publishing brands




EOLICHTS
Biofuels in
Central and

\
%‘i

EOLICHTS

World Ethanol Markets
The Outlook to 2015

CONGRESS

(U Invasbors Saminar
. Rled ks od Procluction Weorkshiop

B

y/ E "\
i U / thﬁhnl ] “M —
UPDATED & SRop, & B h 53
EXPANDED! - =

m BT

[

1922 Ssphamber 2007
Mowchal Cantsr Mofma
S0 Pauko, Eradi
osntexto Biosnongdtiso Marmd sl
ma Contaxt of World Biosnergy

= T

3 Precuction Unk

_

World Biodiesel

EO. LICHTS) s
Price Report

European Ethanol
Price Report

An saseniial sfudy for all inohed
in the ethanol induwatry

LA Cuileck Tor srorid #thared ekt ke BT
W i et wred B ored s I ik iurs

Exardretes i baslo prineiples of e podifal and s romia

[(% CLICK HERETO S

Disialbed prohssiion, Inp ort, seport ared tracs staiatios

[T TITLE PAGE iy pom arn I s o
Ansl trereds In Sl e

[ cONTENTS - :

4 ForEWORD

4 SYMBOLS AND ABREVIA
[y CONVERSION RATES

INTRODUCTION
FORMATION ANMD PROFILE O,
ECOMOMIC AND SOCIAL ASPE
THE SUGAR AMD ETHANOL INDLY
SUGAR SECTOR AMALYSIS
ETHANOL SECTOR AMALY SIS
OUTLOOK FOR THE SUGAR AND ETHAM
ACCESS TO THE INTERMATIOMAL MARK
CONCLUSIONS

0y 1
By 2
By 3
=D 4
=5
=G
=y 7

s

ye

! Comments \{ Atlachrr! Pages\i Signatures \i Bookmarks

INCLUDES OVER 1080 TABLES AND CHARTS!

(14 -
EQLICHTS
ik

Ji 23, T
TR TP ——— T
B e o A i e e
- .
= o e
e — o Bin
T e g 4 2t EET Waad -
gi— T2orr " yirs)
— L B —
— el
L T L
e L B e
-]
= e T
e L L
el g e D T R or (e E Tommsh
=R e | o
o) 7]
L A Wy g gy
7] by
[HES e b BT LN LR e g
am v
- [ T R ——
g daly E1 [=F -1 [ aF ] =g.ar o
. mng  mnp sy ww
B ppmasp]  EITE peen
o e an
g = 0
-
, "
il
AL AR
e el ——
VS i ey o AP
rr
aa




Strong Start Continuing

e First half year momentum continuing
e High subscription renewals

e Increase in electronic media

e Internationalisation of PI sales teams
e Global perspective of PI clients

e Large scale event roll-out

e Brand extension across media formats
e Datamonitor integration going well

e Confident of another successful year

informa )



Appendices

informa




Balance Sheet

H1 Balance Sheets 2007 2006
£'m £'m
Intangibles and Goodwill 2043.0 2022.8
Fixed Assets 23.1 25.3
Investments & other 30.8 15.1
Current Assets 246.4 233.2
Net Current liabilities -430.3 -378.0
Debt -720.3 -742.3
Other liabilities -260.0 -250.9
932.7 925.2
932.7 925.2
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Academic & Scientific

Academic and Scientific 2007 2006 Inc. Pro forma
£'m £'m % %

Revenue

STM 90,7 86.2 5 6

HSS 60.5 52.7 15 10
151.2 138.9 9 7

Adjusted Operating Profit

STM 24.7 21.2 16 17
HSS 12.7 8.7 45 49

374 29.9 29 27
Adjusted Operating Margin 24.7 21.5
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Professional

Professional

Revenue

Performance Improvement
Financial Data Analysis
Finance Insurance Law and tax

Adjusted Operating Profit
Performance Improvement
Financial Data Analysis
Finance Insurance Law and tax

Adjusted Operating Margin

informa

2007 2006
£'m £'m
109.7 109.9
31.2 32.6
48.8 40.3
189.7 182.8
15.6 15.6
8.2 9.1
14.2 9.4
38.0 34.1
20.0 18.7

Inc.

%

-10
51
11

Pro forma

%

11

46
18



Commercial

Commercial 2007 2006 Inc. Pro forma
£'m £'m % %

Revenue

Regional events 123.6 134.3 -8 12

Telecoms & Media 32.9 45.5 28 23

Maritime & Commodities 35.1 32.3 9 11

191.6 212.1 -10 14

Adjusted Operating Profit

Regional events 22.1 25.5 -13 28
Telecoms & Media 13.8 12.1 14 23
Maritime & Commodities 4.7 3.4 38 42

40.6 41.0 -1 28
Adjusted Operating Margin 21.2 19.3
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Revenue by Geography

Revenue 2007 Total £'m 2006 Total £'m Increase

UK 82.5 88.9 -7

NA 204.7 211.8 -3

WE 149.7 152.6 -2

ROW 95.6 80.5 19
532.5 533.8
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